 Imperfect competitors face a down-sloping demand because they can control price. As they lower price, quantity-demanded will rise. This is the same as an ordinary commodity market. A monopoly literally has the entire market to itself, so its demand curve is the market demand curve.
 
 How can we show that if a firm can change price for its product then it will not only face a down-sloping demand curve but also a condition in which Price is everywhere above Marginal Revenue?
 
 Here is another look at a demand function starting with a high price and moving to lower prices:
 
  P     Qd      TR     MR
$20     1      $20      --
  19     2        38     18
  18     3        54     16
  17     4        68     14
  16     5
  15     6
 
Notice that Price is always above marginal revenue as you move your eye across each row. You should be able to work out the figures for TR and MR for the remaining two rows.  The answers are
 (run your cursor over the superscripted footnote to get the answer).
 
Now, why does this make sense? Well, look at the change from a price of $19 to a price of $18. The seller makes an extra $18 for selling the 3rd unit but in order to get that extra $18, the seller must also sell all three units for $18. At the previous price the seller would have gotten $19 for each of two units sold. So, the seller (notice how I’m gender neutral here – clever,eh?) loses $1 for each of the first two units sold at a price of $18. Here’s how it looks:
 
                                           Effects on TR when changing price from $19 to $18
 
1.      Loses on first two units sold ~  2 units x -$1 = -$2
2.      Gains $18 on sale of 3rd unit ~   1 unit x +$18= +$18
            Net change in Total Revenue                     =   $16
 


[1] TR and MR for a price of $16 are $80 and $12 respectively. TR and MR for a price of $15 are $90 and $10 respectively. Again, price is above marginal revenue for both cases.
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